
The Ronald McDonald House of Charlotte provides food, shelter, and support 
for families of children receiving treatment in Charlotte-area medical 
facilities. Over the years, we’ve committed our full suite of services to the 
philanthropic organization pro bono, helping raise millions in donations from 
the local community.

WHEN NUMBERS
ADD UP TO FEELINGS,
DONATIONS 
MULTIPLY
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ANNUAL REPORTS

COLLATERAL:
ANNUAL REPORT

To date, we’ve concepted, written, designed, and produced half a dozen 
annual reports for the organization. While each one has been unique 
and representative of the previous twelve months’ accomplishments,  a 
“cookie” theme ties them together to express the sweetness of paying 
it forward.

Annual reports are the most 
important marketing piece for 
every charity. They visualize the 
mission.  They calculate the lives 
improved. Done properly, they 
transform an end of year summary 
into a feel-good-tear-jerking-
investor-prospectus that ends up 
in Fortune 500 board rooms or on 
the coffee table of a private jet. 
Although the Ronald McDonald 
House is a charitable non-profit, 
the design and copy of our annual 
reports are not a soft sell. They are 
a Trojan horse that that gets hard-
hitting results.



The success of Ronald McDonald House’s 2014 Red Tie Gala was dependent upon 
attendance. To ensure a packed Founder’s Hall, we crafted Facebook banner photos and 
digital flyers and targeted them to young professionals. The result was nearly 400 young 
men and women (22-39 years old) showing up to eat, drink, and donate their love.
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EVENT SAVE 
THE DATE

$94,375
RAISED
in a single evening.

EVENT PROGRAM

Red Tie Gala

 ADS:  DIGITAL 
AND PRINT

Heartbeat Campaign

EVENT PLANNING + COLLATERAL

In working side-by-side with Ronald McDonald House, we noticed that the work, while highly 
rewarding, was sometimes emotionally taxing. We created an internal movement to keep spirits 
and donations high. 

Our Heartbeat Campaign featured beautifully designed posters with encouraging messages to 
motivate volunteers and remind them how much their efforts matter. Thanks to the selflessness of all 
involved, Ronald McDonald House’s mission is alive and well to this day.

Our Heartbeat Campaign featured beautifully 
designed posters with encouraging messages 
to motivate volunteers and remind them how 
much their efforts matter. 
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CHARITY EVENTS

Some organizations might shoot for record-
high donations metaphorically. We brought 
our aspirations to the local shooting range, 
creating Ronald McDonald House of 
Charlotte’s annual sporting clays tournament: 
The Red Shoe Shootout. 

We named and organized the competition, 
designed the collateral, and invited the 
community to pull for charity. All proceeds from 
the day-long competition—you guessed it—went 
straight to the families of sick or injured children 
in the area. 

EVENT PROGRAM

Red Shoe Shootout

FACEBOOK HEADER &
THANK YOU BILLBOARD

Each year, Ronald McDonald 
House of Charlotte hosts their 
revered Storybook Ball. The 
festive event—always inspired 
by a childrens’ storybook—treats 
families, donors, and volunteers 
to a magical evening of dinner, 
dancing, and a live auction. 
Tattoo Projects crafted save-
the-date invitation collateral, 
digital promo assets, and a 
special “Thank You” billboard to 
ensure the event’s success.

Storybook Ball

EVENT INVITE


